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I am an independent blogger, copy-writer, communications consultant, 
facilitator and a creative thinker. 

I specialise in creating engaging communications for my clients. Over a nine 
year career, I have worked for African charities, creative agencies and in-house 
with a FTSE 100 company in London. 

My passion is to find the best ways of encouraging pro-environmental 
behaviours and social change through traditional and informal communications 
channels.

Focusing on climate change and sustainability, I have worked with clients 
including Unilever, BT, United Utilities, Arup, the Department for International 
Development, AXA and Transport for London through the UK’s largest and 
leading specialist sustainability communications consultancy, Futerra, who I 
continue to freelance for, along with other clients and organisations, including 
fst The Group/ B.sustainable, Healthy Planet and GreenCollarWomanTM.

About Me



Some nice words (and wheels)

“Georgina embodies the essence of sustainability 
across everything she sets out to accomplish. And 
she possess the rare gift of delivering seamlessly to 
brief whilst inspiring with fresh new ideas every 
time. She can influence at all levels of the 
organisation - from senior board of multinationals 
to employees on the sharp end. She still has some 
work to do on convincing me to ride a bike through 
downtown London…”

Jeff Melnyk, Head of Engage, Futerra

“I love your blog! I actually feel inspired to 
get on a bike – and nothing else has done 
that.”

Lucy Shea, Chief Executive, Futerra
“I really like the simplicity of what you’ve produced 
for GreenCollarWomanTM. You really get it! And 
you've made it sound so inspiring which is what I 
was aiming for but not quite managing to achieve.”

Tashweka Anderson, Founder of 
GreenCollarWomanTM 

“Georgina has a real knack for crafting 
clever messages and ways of 
communicating that catch people's 
attention and spark their imagination. She's 
also a great workshop facilitator - lively and 
engaging. Her passion for sustainability 
shines through in all the work she does.”

Karen Deignan, CR consultant (formerly a 
Senior Consultant with The Low Carbon 
Culture Company)



My clients



Creative Facilitation
Raleigh International
United Utilities
B.Sustainable

Workshops should be fun. Whatever you are trying to 
brainstorm, explore, learn or simply talk about, using creative 
facilitation techniques can make a huge difference to the 
output of a workshop and people’s enjoyment of the session. 

I have facilitated workshops and run communications training 
for large companies like United Utilities to engage their 
carbon managers; community groups like Every Action 
Counts to train their members on tactics for creating 
campaigns with impact; SMEs like B.sustainable to explore 
their product offering; and facilitated young people’s day-to-
day activities and personal development on an expedition in 
Borneo with Raleigh International.

These are a mixture of freelance projects and work I delivered 
at Futerra.



The shield exercise
Facilitation tool



Message Development
Healthy Planet
GreenCollarWoman

You know the powerful messages; the adverts that capture your 
attention and the slogans you can’t get out of your head.

Environmental messages should be subject to the same rules. They 
need to be simple and the complicated jargon must be translated 
into something meaningful and easy to understand.

I specialise in creating narratives and developing engaging 
messages with your audiences in mind. 

Of course you’ve got to be credible and honest, but if your 
message doesn’t inspire you, then it’s unlikely to excite others. 

My recent clients include a network for women in green jobs, 
GreenCollarWomanTM, and the charity Healthy Planet. These were 
freelance projects.



GreenCollarWoman Animation: http://www.vimeo.com/7279278 



Internal Engagement Strategies
United Utilities (in partnership with The Low Carbon 
Culture Company)
Kids First Trust

A lot of people jump in with their communications deliverables (the 
exciting part) before making a plan or creating a strategy (the 
necessary part).

Knowing how your engagement process is going to pan out is very 
important. It gives you a starting point from which you can 
benchmark progress. And it enables you to identify who you’re 
talking to so that you can tailor your communications to them. 

It also allows you to coordinate activities and timetable events to 
make the most of opportunities and prevent wasted time, money 
and effort. It helps make sure that everyone who has a role in 
communicating is saying the same thing, using compatible tactics 
and is creating real, sustainable change.

I have written sustainability engagement strategies for charities like 
Woolworths’ Kids First Trust and corporates, such as United 
Utilities. These were projects I delivered at Futerra.



Communications model  



Engagement materials 
BT 
Business Link 
Employment Opportunities 
United Utilities (in partnership with The Low 
Carbon Culture Company) 

Engaging communications need to be creative. Having fun with 
your copy and design does not mean trivialising the issues.  

If your campaign or communication is encouraging people to 
change their behaviour, making your call to action sound like a fun 
thing to do is likely to inspire them more than something that seems 
like a chore.

With sustainability it’s especially important to focus on what matters 
to people; being green or sustainable means different things to 
different people. Successful engagement materials are able to 
reach and empower people with different viewpoints around the 
same issues. 

I have worked with a range of companies and public sector 
organisations in producing creative engagement materials. These 
were projects I delivered at Futerra.





Eco-survey using green segmentation data



Lulu Kitololo & Georgina Combes 

Campaign collateral



Employee workshop 
materials 
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Georgina Combes
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